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Digital Literacy

ABeing able to use email & attachments

AFind & evaluate information on WWW or other digital resources

AUse of productivity tools (Word, PowerPoint, Excel)

A Ability to read in multiple ways & different media

ATransitioning from virtual and 0

A Ability to act asynchronously

AWriting html

ATechnical skills v. ways of thinking

AlInformation literacy v. digital literacy

AUse of math type, java applets, algebra software, online tools like Goog
(Social networking????)

AFlexibility in speed & processing

ABeing able to apply existing knowledge to new situations, convey mean
skepticism about tools themselves

Alnterpreting a wide variety of resources
A Ability to navigate different types of media (digital devices)



Generations
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Generation Generation
Next X Boomers

18-25 26-40 41-60




Generation Next

A Multitaskers
A Good with thumbs

A Networking
(constantly)

A Breadth not depth

A Public

A Prefer online
relationships

A All information online
A Never out of touch
APt niGetwalithsse v

ARely on technology
to solve problems

A Need for speed

A Overconfidence in
ability

A Share segments of

visual world



A Vision of Students Today

A Please see the CTL website for the video




Generation Nextin their own words)

A 68% think their generation is unique

A 78% are happy with their life

A In general more happy about their future (job,
filnances, personal lives) than any other generation

A 81% say their primary life goal is to become ric

A 51% say being famous Is important
A 30% say they want to help others

A Describe themselves as lazy, crazy & fun.



NMNexter® and Techno

A Primarily use technology to
develop and maintain
relationships.

A ALWAYS connected (wireless
Internet, cell phones, etc..)

A Knowledge of technology is

Nan I nch deep.
(Dziuban

A Resist personal technology (c
phones, 1| Pods.

used for academic purposes.
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